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To close off the day, we would like to

investigate your thoughts on
Sustainable Tourism Indicator
Frameworks
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Do you believe that tourism in your destination has
become more or less sustainable since pre-
pandemic times?
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Much less sustainable | ess sustainable Not more and not less More sustainable Much more sustainable
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\Why?

Efforts made but we are More because promotion Common understanding More awareness
commiting some same of grants for renewable was created

mistakes energy

International Same stakeholders, same It got worse because visitors Much talk about it about
transportationis the guests, same policies come from further afield and few real action

major factor come in larger numbers too.
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\Why?

Because lots of other crises Longer stays have Most impact comes from Awarness

happened in the meantime, recovered faster less transportation and numbers

sometimes taking the focus "oassthrough traffic + composition hasn't

to another direction changed much

Increased priority of Ideas have not reached Urgency changed Unfortunately it was

sustainability options in execution levels, or the already unsubstainable

some travellers 'mpmf 2IEE SR AL before the pandemic
enoug
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\Why?

Sustainability became a
topic discussed before
implementing projects.

We are talking more
about it but too little
really changed.

ldeas need to be putin
action!

Industry is trying to, but
doesn't know yet what's best
to do. Awareness is there.

Nothing changed in terms
of tourism.

A Mentimeter

Sustainability as indicator
or godal to obtain post-
pandemic

Difféerence between talk
and action
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\Why?

It's not the main priority. People wanted to travel long
distances after the two years

where this was not realy
possible
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For each of these sustainability dimensions, to
what extent would you like to see more data being
collected within your destination?

Economic Dimension

Social Dimension

Environmental Dimension

&

Not necessary Highly necessary
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How often do you make use of a sustainable
tourism indicator framework in your work?
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Not at all Once ayear or less More thanonce ayear Quaterly Monthly
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\Why do you use (or not use) indicator
frameworks to the extent that you do?

Responsible for updating No motivation™™ Measurability makes my Used more for
destination dashboard ife easier measurement, needs to
be used more for action

Too many, needs Impact awareness Comparison and assessment Because it's part of our

alignment of projects done regarding programme of work
sustainability.



\Why do you use (or not use) indicator
frameworks to the extent that you do?

Validation

Needs are covered by using it
forreporting the results,
updating the dashboards.

Update our colleagues
and local industry

Data abalability,
ability_capacity of
stakeholders to process the
information

Comparability

Credibility

A Mentimeter

To be able to make bette
rdecision and convince

A lot of tourism industry
stakeholders are not so
interested in the
sustainability of tourism.
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\Why do you use (or not use) indicator
frameworks to the extent that you do?

Tworeasons. One is fact
checking, the otheris to
motivate policy proposals.

Monitoring and evaluating
strategy /
operationsCommunication to
stakeholdersPolicy making /
responding on questions of
policy makersPress

Complex topic heed
wright indicators

The needs vary and are
often produced by
periods of slow news.

Reporting, monitoring.

Comparison

Is part of our strategy

Frustration
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\Why do you use (or not use) indicator
frameworks to the extent that you do?

Use of official data produce informationin a Fact checking and Need more TourMis ws
concise way motivation of policy
proposals.
RESY Dashboard il &~ . RESY Tourism density, Air and cultural heritage

water quality
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\Which sustainability indicators do you believe are
most important for tourists visiting your
destination?

DD responses

water and waste managemen
means of transport
acceptance of residents

. ublic transport qualit
locals sentiment public transport P £ ¥

attacks by waterpistol

better infrastructure tou r|S m densrty max daily temp

tc::uzrilsmitrten:aiti,f - O - t f t .§
co2 local emissions - -45 Water qua“ty sSAdtisTdction -
interaction local S - : 8
e eentey & £ CArTrying capacity 5 °©
tourist density Q) Qir qu0|lty price R B %
social community quthenticity being welcome 5

ev network coverage

visitor pressure tourcert gsts tourist satisfaction accessibility

local satisfaction protect nature environmental

destination attractivness transportation capacity
accessible hours attacti
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\Which sustainability indicators do you believe are
most important for local people living in your
destination?

6/ responses

infrastructure developmen
healthy environment preservation of local cul

freedom to move around
pricing impacts - rent

local satisfaction

residents attitudes respectful behaviour

level of noise behavioural issues ease of mobility

space blic t L
public transpor
Intensity  pressure Glr qu0|lty traffic ~ environmental indicators

carrying capacity \wqste tourism intensity

seasonal issues

waste management to U I I S m d e nS Ity Watsequaliy

support  life quality

benefits

£ housing % | t f I f

Lg = __"E' clucI I y O I e 8 = living space

5 D g co2 emission § Q -

= 9 g comfort of living
5 8 infrastructure  pride © &
% O tourist density  water consumption
® Q E tourist concentration transportation capacity

all kinds of pollution level of congestion price of living

share of tourism employme
residents satisfaction
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\Which sustainability indicators do you believe are
most important for tourism businesses working in
your destination?

DD responses

wdater consumption

added value transportation

GCCGSSibi"tV regional inv ratio

» tourism density co2 emissions
revenue

jobs energy intensity

length of stay tu rnover green investment

staffin al : . .
s O revpar  tourist satisfaction
em ployment tourist type income

sedso n{jl diyergity resident sentiment

tourist volume experience qudlity

local acceptance employment rate

average length of stay
demand indicators

ty

profitability

seasonality
ad
environment

mobil

climate
residents

spenditure
waste
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\What is the biggest barrier stopping destinations
from turning sustainability indicators data into
concrete destination management actions?

Influence Lack of expertise Change needs to happenin Old white men mentality
supply offer as demand for
sustainable options still
relatively low as consumers
mostly decide on price.

Lack of expertise. Lack of stakeholder It's not top priority Stakeholders
Priorities. Stage of engagement
development
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\What is the biggest barrier stopping destinations
from turning sustainability indicators data into
concrete destination management actions?

Lack of politucal support.Not Late availability of data Business and individuals have Politics
a prority.Lack of human and contrasting measures of success,

finacial resources as such, a concrete management

action for individuals is
contrasting to that of businesses

No priority Inertia lack of comptence Lack of interest
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\What is the biggest barrier stopping destinations
from turning sustainability indicators data into
concrete destination management actions?

Political encouragement Elephant in the room. | Budget regarding to Jobs and economic benefits
see an elephant in the maintain sustainability. are short term, and politics
room| often take short term

| medasures
Not brave enough Politics, no interest Trust conservative policies

politicians
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\What is the biggest barrier stopping destinations
from turning sustainability indicators data into
concrete destination management actions?

Multi-criteria
benchmarking lacking
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\What would be the biggest enabler to help
destinations turn sustainability indicators data into
concrete destination management actions?

Money Positive discrimination Leadership Not yes we can but yes
we dare.
change of perspective Introduce new legislation Money, time and a Profitability
coupled with funding to assist standardised approach
transformation

by a
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\What would be the biggest enabler to help
destinations turn sustainability indicators data into
concrete destination management actions?

Market interest Shared and common What we are doing here: Vision
willingness to make a working together on the
change technical side
Enough budget Perspective consumer preferences Multi-criteria benchmarking
to increase efficiency of a
destination

by a
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\What would be the biggest enabler to help
destinations turn sustainability indicators data into
concrete destination management actions?

Persistency Create an understanding Not to think it is ONE Objectives
that sustainable and enabler

business targets can come
along

Dare to make choices A European Competence

Centre for Tourism
#D3HUB
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